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Controlling energieEtikette (eE)

Ubersicht nach Marken 2. Kontrolljahr (1.1.2005 bis 31.12.2005)

Kontrollierte Marken 33
Regionenaufteilung D-CH | 260 [66.2%| F-CH 79 20.1% I-CH 54 13.7%
Gesamtergebnis CH 393 |alle .0, 262 | 66.7% 131 33.3%
D-CH 260 |allei.O. 173 | 66.5% 87 33.5%
I-CH 54 |allei.O. 36 66.7% 18 33.3%
F-CH 79 |allei.O. 53 67.1% 26 32.9%
Marke
vertretungen | an; | in% | Anz. | in% Fahrzeuge Anz. | in% | Anz. | in%
11 11 |[100.0%] O 0.0% 83 83 100.0%| O 0.0%
3 3 100.0%| O 0.0% 11 11 100.0%| O 0.0%
6 6 100.0%| O 0.0% 19 19 100.0%| O 0.0%
14 13 92.9%] 1 7.1% 155 154 99.4%| 1 0.6%
11 10 90.9%] 1 9.1% 146 110 75.3%| 36 24.7%
21 19 90.5%] 2 9.5% 214 209 97.7%| 5 2.3%
9 8 88.9%| 1 11.1% 73 68 93.2%| 5 6.8%
7 6 85.7%| 1 14.3% 57 55 96.5%| 2 3.5%
19 16 84.2%| 3 15.8% 158 154 97.5%| 4 2.5%
19 16 84.2%| 3 15.8% 129 114 88.4%| 15 11.6%
11 9 81.8%| 2 18.2% 50 46 92.0%| 4 8.0%
22 17 773%] 5 22.7% 218 171 78.4%| 47 21.6%
4 3 75.0%] 1 25.0% 23 20 87.0%| 3 13.0%
15 11 733%] 4 26.7% 152 125 82.2%| 27 17.8%
7 5 71.4%) 2 28.6% 30 15 50.0%| 15 50.0%
21 15 71.4%] 6 28.6% 161 136 84.5%| 25 15.5%
10 7 70.0%] 3 30.0% 68 54 79.4%| 14 20.6%
15 10 66.7%] 5 33.3% 79 53 67.1%| 26 32.9%
11 7 63.6%] 4 36.4% 71 51 71.8%| 20 28.2%
16 10 62.5%] 6 37.5% 149 105 70.5%| 44 29.5%
17 10 58.8%) 7 41.2% 97 54 55.7%| 43 44.3%
28 16 57.1%| 12 42.9% 270 151 55.9%| 119 44.1%
2 1 50.0%] 1 50.0% 12 7 58.3%| 5 41.7%
2 1 50.0%] 1 50.0% 11 3 27.3%| 8 72.7%
13 6 46.2%| 7 53.8% 91 61 67.0%| 30 33.0%
9 4 44.4%| 5 55.6% 64 36 56.3%| 28 43.8%
7 3 42.9%| 4 57.1% 53 12 22.6%| 41 77.4%
5 2 40.0%] 3 60.0% 36 12 33.3%| 24 66.7%
13 5 38.5%] 8 61.5% 175 68 38.9%| 107 61.1%
18 6 33.3%| 12 66.7% 199 77 38.7%| 122 61.3%
8 2 25.0%] 6 75.0% 49 10 20.4%| 39 79.6%
12 3 25.0%] 9 75.0% 68 17 25.0%| 51 75.0%
4 1 25.0%] 3 75.0% 14 5 35.7%| 9 64.3%
* 0 0 0.0%| O 0.0% 0 0 0.0%| O 100.0%
* 0 0 0.0%] O 0.0% 0 0 0.0%| O 100.0%
* 0 0 0.0%|] O 0.0% 0 0 0.0%| O 100.0%

* kleine Marken, wurden 2005 nicht kontrolliert.
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